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A MESSAGE FROM THE ALUMNI

ASSOCIATION PRESIDENT
In the past yea1~ I've changed my last name, job
title, home address, and office location . That's a lot of
change in both my personal and professional life, and
it's been quite a whirlwind! While this much change
does not occur for everyone every day, it's important
for all of us to rem ember not to fear change - not to let
the "what ifs" turn nega tive. Change is inevitable and
the key is to be prepared and flexible enough to adapt
and move forward. In my case, so much change has
been a lot of work, but also a lot of fun.
Over the last year, the Crummer School and Rollins have also been in the midst
of a great deal of change. Lewis Duncan stepped down as president and our former
Crummer dean, Craig McAllaster, stepped up and served as acting president. Tom
McEvoy '80 '85MBA joined the Crummer team as interim dean until a national
search for a permanent dean is conducted. Grant Cornwell was recently named
Rollins' 15th president. And just las t month, Crummer said good -bye to two
beloved facu lty members who retired after a combined 49 years at the School,
while welcoming three new faculty members to the Crummer family. That's
a lot of change among long-established lead ership.
Many of your organizations are facing challenging times as the economy and
the world adapt at such an accelerated rate. In this edition of the The Crummer

Chronicle you will find stories of change. In the pages ahead, you will learn from
Greg Marshall about how Crummer is navigating its way through change, get a
glimpse into how an EDBA student crea ted change in his own life to further his
career, and discover how one of Crummer's top alumni employers is extending
its mission in order to change a whole community.
Also, remember that the Crummer School has resources available to you to manage
change and make a positive impact on your own life. You can refresh your skills
by auditing a class, build relationships at alumni networking and social events
across the country, and receive guidance from the offerings provided by our Career
Resource Center, Management & Executive Education Center, Center for Advanced
Entrepreneurship, and the Edyth Bush Institute for Philanthropy and Nonprofit
Leadership. We have so many benefits to take advantage of as alumni.
Whatever the remainder of the year brings for you, I hope that you look back
knowing that you used some ingenuity and the tools at your disposal to positively
affect the year's outcome for you and for others.
On behalf of your Crummer Alumni Association, thank you for staying
connected to the School and for your positive contributions.

Tania

s. Ulrich

'03MLS '05MBA

Alumni Board President
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GREET I NG s

FROM THE

INTERIM DEAN
important element of leadership. As Crummer transitions our
programs for the future, I am extremely pleased to know that
all of our facul ty and staff are dedicated to the success of our
students, the School, and all of the members of our Crummer
family. Our team's commitment will definitely ensure the
continued growth and success of Crummer during a highly
competitive time for MBA programs.
I have been fortunate enough over the last year to meet with all
of our talented students. Their commitment to education and
their aspirations for the future are exceptional. It is wonderful
to think about the impact that they will make in business and
their communities in the years ahead. I am also thrilled that
I do not have to compete with them in the classroom!
Another highlight of the year was meeting with alumni not
only in Central Florida, but in Atlanta, New York, Denver, Los
Angeles, and Tampa. Our alumni are great ambassadors of
our School. Your commitment to Crummer, our students, and
each other is impressive. I am proud to see that the Crummer
Alumni Network is strong and that you are continuing to
utilize each other and the School's resources long past your
days in the classroom. I look forward to continuing to m eet
We have completed another incredible academic year at our

more of you and hear where your life journey has taken you.

alma mater! The year has gone by quickly since I started as
the interim dean at the Crummer School last July. As a dual

I am honored to be a part of this wonderful institution. If you

graduate of the college, and a m ember of Crummer's Board

have questions or comments, please feel free to contact me.

of Overseers for the last decade, I am passionate about our

Thank you for your continued support.

School and committed to its success. This year we experienced
increased admissions, strong rankings, growing endowments,
and continued financial success.
After spending 34 years in the competitive and ever-changing
telecommunications industry, I have found academia to be
an exciting new challenge. As you learned during your time
studying at Crummer, change is a big part of your business
and personal life. Helping teams through change is an
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Thomas J. McEvoy '80 '85MBA
Interim Dean, Crummer Graduate School of Business
Email: tmcevoy@rollins.edu or Phone: 407.646. 2249

CELEBRATING CERTO
Samuel Certo, Steinmetz Professor of Management, published
a new book, Chasing Wisdom: Finding Everyday Leadership
in Business and Life and was honored at Crummer Reunion
Weekend with a portrait to commemorate his time as dean
of the Crummer School in the 1990s.

CONGRATULATIONS,
GRADUATES!
On May 2, Rollins College conferred 158 students
with MBA degrees from the Crummer School. The
commencement address was delivered by Rollins
trustee and founder and CEO of iMatchative Inc.,
Samuel Hocking, Jr. '87.
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FATTMERCHANT WINS 2015
VENTURE PLAN COMPETITION
The Crummer Venture Plan Competition, hosted by the School's Center
for Advanced Entrepreneurship and coordinated by the student-run
Rollins College Entrepreneur 's Organization, was d esigned to give Rollins
students, alumni, and fa culty a platform to d evelop a viable business
plan to take to the marketplace while gaining real-world experience
that connects them with an influential professional netw ork. This
year's winner is FattMerchant, a flat-rate subscription-based credit card
processing service. The company took home $25,000 in prize money and
the option for an additional $25,000 in equity funding as part of a newly
formed partnership between Orlando-based venture capital firm ven Velo
and Rollins College. Together they have committed equity funding and
cash prizes toward winners of the competition for the next four years.
This unique partnership p rovid es winners access to a large netw ork of
mentors to assist in the success of their business. Runners-up N ighthawk
Running, Freedom Audio, and Sipper Cocktails took home $15,000,
$7,500, and $2,500, respectively.

CRUMMER RANKED NO. 3 FOR LEADERSHIP
The Crummer Graduate School was named among the top
three college programs nationally for Leadership Development.
The accolade comes from HR.com's Leadership 500 Excellence
Awards in the Educational Institution category.
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Grant H. Cornwell Named 15th President of Rollins College
by Robin Cusimano '13MBA

Grant H. Cornwell has been elected the 15th president of
Rollins College. Cornwell, who currently serves as president
of The College of Wooster in Wooster, Ohio, begins his Rollins
presidency in July. Cornwell has been president of Wooster since
2007. Under his lead ership, Wooster d eveloped an ongoing
approach to strategic planning that has helped the college adapt
to the changing higher education environment. He is credited
with ad va ncing Wooster 's diversity and global engagement and
with greatly strengthening new student recruitment efforts that
have led to new records for admission applications for the last
three years. Specific accomplishments include the creation of the
Center for Diversity and Global Engagement, a living/ learning
community that houses multiethnic and international student
affairs as well as interfaith campus ministries; the Collaborative
Research Environment (CoRE) to support Wooster 's mission
to be America's premier college for mentored undergraduate
research; and APEX: Advising, Planning, and Experiential
Learning, an integrated model for student academic and career advising, planning, and experiential learning.
Prior to Wooster, Cornwell served as vice president of the university and dean of acad emic affairs at St. Lawrence
University in Canton, New York, for five years. For the previous 16 years, he was a member of St. Lawrence's
philosophy d epartment, contributing to the d evelopment of St. Lawrence's interdisciplinary first-year program
and global studies program. He holds a bachelor's degree in philosophy and biology from St. Lawrence, and
master's and doctoral degrees in philosophy from the University of Chicago.
"Rollins is situated to be a global liberal arts college," Cornwell says. "We bring faculty, students, and staff
together from very diverse backgrounds and points of view, and that is what creates excellence in liberal learning
in the 21st century. What we understand to be liberal education is a much more dynamic and globally engaged
project than it has been in the past, focusing on preparing students for lives of responsible leadership in a diverse
and interdependent world. Rollins' location provides educational opportunities that speak directly to this
evolving mission. Everyone I've talked to has expressed a passion for the College and a driving desire to see
it thrive and succeed. Rollins-with its four schools, resources, and organizational structure-is positioned
to make bold, forward progress."
Cornwell's appointment is the culmination of a national search that began last sun11ne1~ following President
Lewis Duncan's stepping down as president in June. Craig McAllastei~ former dean of the Crummer School,
will continue his service as acting president until Cornwell takes office.
Cornwell is married to Marguerite (Peg) Kelsey Cornwell, who brings 23 years of professional college
administration experience. At St. Lawrence, Peg served as director of career planning and subsequently
as director of the Leadership Academy, a program devoted to developing students' capacities for responsible
leadership. At Wooster, Peg served as associate to the president for community, trustee, and parent relations,
creating a 250-member Parents Leadership Council and playing an active role in the college's internal and
external relations. The Cornwells approach his presidency as a partnership and look forward to becoming
a part of the Rollins and Winter Park communities. They have two sons, Tosh and Kelsey.
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C arting

e Co rse
by Greg W. Marshall
I am a career marketer. When I hit the University of Tulsa as
a freshman years ago somehow I knew that it was a field that
interested me, so I declared it as my m ajor as soon as I could.
I like marketing in large measure because it's a profession that
can never stagnate if it's going to stay relevant and valueadding. It's pretty hard for marketers to hide in complacency
and remain successful and, by nature, marketers deal with
constant changes in markets and customers.
For many of us in business, the so-called "Great Recession"
served as an unwelcom e kick in the posterior. There is nothing
fun about seeing revenues and profits decline precipitously
and tried-and-true strategies from the past fail miserably. Such
is an example of an external trigger for change, and many of
you reading this column no doubt have your own war stories
of how you had to quickly adapt aspects of your business
model-even your lives-in order to find alternative paths
to success.
In marketing, there is much discussion that today's era of
"new normal" customer behavior w ill likely never be quite the
same as before. As a result, much of the decades of research
designed to inform us on the best ways to go to market may
now misinform us as the new customer psyche becomes
better understood. As often is the case with externally driven
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1. Not establishing a great enough sense of
urgency for change. One lesson for all of us should
be that as leaders we can't wait around for dramatic
external events to trigger forced change. Instead, a
constant re-evaluation of our offerings and markets
is required (even in good times!).

2. Not creating a powerful enough guiding
coalition. An ongoing process of organizational
renewal requires real buy-in from key internal
(and external) stakeholders and their direct
involvement on the strategic renewal team .

3. Lacking a vision. Change must be goal-directed
in order to make sense to organization members.
A shared vision for where the change is taking us
as an organizational collective is essential.

4. Under-communicating the vision. Put simply,
the vision for the change initiative must be consistently,
clearly, and effectively communicated to all stakeholders.
This amounts to "internal marketing" of the value of the
initiative, which is quite important.

5. Not removing obstacles to the new vision.

environmental change, the resulting new landscape of business
has sparked both winners and losers. And the winners are
visibly identifiable based on how nimbly they've been able
to reinvent themselves to embrace opportunities to change
strategic direction in order to remain relevant.
As lead ers, our goal should be to not wait until a major
external event forces change, but rather to instill a culture
for constant change and innovation. As a cultural endeavor,
organizational strategic change can be incredibly challenging
because it impacts every person and every process w ithin
an enterprise, challenging prior norms. Transformative
change is in fact itself a process- not an event- that must
simultaneously be directed and organic. Successful change
champions have to possess a unique combination of
characteristics including a strategic mindset, plenty of patience,
the ability to inspire, an understanding of the power of leading
by example, and the tenacity to keep navigating when the
waters get rough.
Given the above, cultivating an organizational DNA that
embraces change is one of the most difficult aspects of
leadership. In his classic Harvard Business Review article
"Leading Change," John Kotter points out eight strategic
errors in change processes. It's worth touching on those here:

Leadership- the guiding coalition- has to clear the path
of any roadblocks to the initiative's success. Otherwise
folks charged with moving pieces forward will get
stopped and frustrated . This can be tough because the
obstacles may be organizational structure, technology,
policies, or even people.

6. Not systematically planning for, and creating,
short-term wins. Seems pretty obvious- a strategic
renewal journey is a long-term proposition, so in order
to sustain the momentum small victories need to be
built in along the way.

7. Declaring victory too soon. This is a particularly
insidious error, as once victory is declared the troops
are ready to stop fighting and return to "normal." But
organiza tional change is a never-ending processit is what should be considei·ed "normal." Yes, celebrate
the battles won along the way, but use those wins to
re-energize the overall war on complacency.

8. Finally, not anchoring changes in the
organization's culture. Changing a culture is like
turning an aircraft carrier-slow, deliberate, and requiring
a lot of space. Leadership-the guiding coalition-has to
• (1) clearly demonstrate positive impact on performance
and (2) ensure that rules, policies, performance
management systems, and hiring criteria are
aligned around the shared vision for change.
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As you learned earlier in this publication, we've recently
experienced our share of change triggers here at Rollins (and
Crummer). With so much leadership transition happening, I
am proud to say that Crummer has embraced change squarely
and our team understands that we have to take our business
model to new heights in order to be competitive in the rapidly
changing marketplace of graduate business education. In order
to avoid the strategic errors that Ko tter outlined, Crummer
put into place two simultaneous and inter-related change
initiatives-a Strategic Renewa l Conm1ittee and Curriculum
Renewal Committee, each comprised of a "guiding coalition"
of leadership for change at Crummer.
There is reason for much optimism about Crummer's future.
Through the strategic renewal and curriculum renewal
initiatives we are methodically working to avoid the strategic
errors in change processes flagged by John Kotter. The
Strategic Renewal Committee has invested many hours to
thoughtfully and thoroughly review, challenge, reassess, and
reframe Crummer's mission, vision, and guiding and strategic
principles. Informed by an internal analysis, our competencies
have been objectively scrutinized to determine what we are
able to do exceedingly well and what our limitations are. An
external analysis has yielded a solid understanding of today's
competitive marketplace in graduate business education and
provided much impetus for strategic changes going forward.
Likewise, the Curriculum Renewal Committee, comprised of
faculty from the various business disciplines, has embraced
an approach of open and constructive self-reflection about
our core offerings. Essentially, our offering-our "product" if
you will-is the high-quality, multifaceted experience that a
Crummer student receives, which is very different from most
graduate business schools. With this in mind, the Curriculum
Renewal Committee is redefining the very word "curriculum"
to include a variety of "experience partners" in the mix such as
the various Crummer centers of excellence, alumni, companies,
and other similar stakeholders that are willing and able to
contribute to the students' holistic learning experiences. A
"Crummer Ecosystem" process is under development that will
truly integrate experiential learning from various directions
into the whole of the student's tenure with us. It's an exciting
change model and well-conceived to take us into the future.
At the end of the day, Heraclitus was exactly right of courseThere is nothing permanent except change. For us at Crummer
and for you in whatever role you serve, a key lesson learned is
that cultivating a culture for constant change and innovation
is likely the only way to ensure long-term business success.
Clearly organizations can't sit on their laurels even in great
economic times- embracing change as a critical element of
organizational DNA sets a firm up to not just survive but
to thrive when things are tougher. Constant change and
innovation are, in fact, the very lifeblood of success.
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Marshall Appointed
Associate Dean
for Academics
Effective September 1, 2014, Charles Harwood Professor
of Marketing and Strategy Greg W. Marshall has added
the additional duties of associate dean for academics at the
Crummer School to his faculty responsibilities. Within this
role he will also continue as academic director of the
Crummer Executive DBA program.
Marshall brings to the position substantial leadership
and management experience both in industry and in
higher education, having worked in the consumer packaged
goods and retail industries prior to returning to school for
his doctorate. He served as Rollins College's vice president
for strategic marketing during the inaugural organizationwide integrated marketing startup. And he regularly
is called into organizations to consult on planning and
strategy development.
As the associate dean for academics, Marshall is charged with
providing strategic leadership on the academic side of the
School. He serves as an important voice and advocate for the
faculty and for academic matters within Crummer and Rollins
and works with the faculty on major initiatives related to
faculty governance, classroom and course-related initiatives,
general pedagogical issues, curriculum, and related matters.
During the 2014-15 academic year, he worked closely with
Crummer faculty and staff as well as the Rollins administration
toward what ultimately was a very successful reaccreditation
visit for Crummer by SACS-COC (Southern Association
of Colleges and Schools-Commission on Colleges) and
coordinated new faculty searches. This past year three full-time
faculty positions were filled and two full-time faculty searches
are planned for finance and marketing for 2015-2016.
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30 Years at Crummer
Theodore Herbert Retires
The mid 1980s was a strategic time for the Crummer School.
With more than 25 years of history under its belt, the School
had grown from the early days of just a handful of professors
and a very small student body. It was time to build a solid
foundation for the School that would last for, well, what
turned out to be decades. Dean Marty Schatz hired several
new faculty members, whose names you all just might know:
Serge Matulich, Donald Plane, and Ralph Drtina. At the
time, the School's goal was to hire an expert in each of its
concentration areas in order to be able to offer the students a
true rock star in each field. When looking for a rock star in the
field of management to fit the bill, the most prestigious place
to search for one was the Academy of Management or the
Southern Management Association. As a Fellow within both
associations, Ted Herbert was just such a rock star. He was
hired in 1985, and became a part of the foundation
of the Crummer School.
Before Marty hired him, Ted was a true Georgia boycompleting all three of his degrees at Georgia State University
(BBA, MBA, and DBA). He went on to teach at the University
of Akron, University of Texas, University of North Carolina at
Chapel Hill, and Concordia University in Montreal, Quebec,
before he decided to make Crummer his permanent home.
Being on a roster of fellow Crummer rock stars seems like
a place anyone would want to make permanent.

By Dawn Nagy '13MBA

Over the years, Ted's teaching and interests focused on
corporate entrepreneurship, strategic planning, competitive
analysis, and competition and strategy. Many of you had
your final capstone class (Management Policy) with Ted, where
all of your previous coursework and newly acquired skills
were put to use all at once. So undoubtedly you remember
Ted's focus on competition and strategy by using the Global
Business Simulation Strategy Game (Glo-Bus) in his class.
Glo-Bus, a business simulation game where each student
competes against others in the classroom to make the best
decisions for their mock companies, drove many students to
spend late nights trying to crush the competition. Ted is so
well-known for his participation in this strategy game that
in 2011, the Glo-Bus Hall of Fame named him one of just
68 Master Professors worldwide.
As Ted retires this summer, he has no interest in awards or
parties. He's hoping to quietly ride off into the sunset as he
bids farewell to 30 years of Crummer students. Ted is looking
forward to another generation of faculty jumping into the
game and leading Crummer into the future.

Theodore Herbert, OBA
Professor of Management

Gilbert and Herbert at their last co111111ence111ent ceremony on May 2nd with Acting Presiden t McAllaster.
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margins are dramaticallr. different within the healtncare
industry; sectors. Considet the following:
- 34.2%, medical sup_rlies (invasive) - 26.Z%, healthcare
information - 25%, and medical supP.lies (non-invasive) 7.93 %. And the operating margins for U.S. hos_ritals?
Just 4.57.% in 2012. HosP.ital care is a labor-intensive,
expensive, narrow-margin business.

Central Floriaa-is ~uicklr. becoming a life sciences ana
!

Lake Nona Meclical City:

Institute, a growing Orlando Health system, and increased
hospital education and simulation training partnerships with
community and state colleges. And all with good reason.
According to the U.S. Census Bureau, metro Orlando (and
several other Florida metro areas) is one of the fastest-growing
metro areas in the country. Metro Orlando has 2.3-million
residents and attracts more visitors than any other city in the
U.S.-59 million last year alone. That's a lot of people, and
a lot of healthcare need ed for them .
With so much change in the industry, so many players in the
Central Florida marke t, and such narrow operating margins
across the board, how does Florida Hospital differentiate and
remain relevant? Well, Florida Hospital has chosen to reshape
its role as a hospital and focus on a big idea in healthcare:
population health. It will work to not only focus on the health of
individuals seeking care, but to focus on improving the health of
the entire geographic population around its main campus which
is situated in downtown Orlando between College Park and
Winter Park.
How on earth does a hospital focus on population health?
With a mission to keep people living a healthy life in a healthy
community and a 15-year master plan, part of which focuses
on the development of its emerging Health Village. Florida
Hospital's hope is to set a new standard of living and extend
its mission beyond the doors of the hospital to have an impact
on the collective health of the surrounding community. It is in
the midst of turning 172 acres of area around its main campus
into a major healthcare and residential wellness center. The
plan for Health Village includes the addition of several clinics
and hospitals, research institutes, office space, a college

campus (Florida Hospital is a teaching hospital), business,
fitness, and activity centers, stores, restaurants, apartments,
and even a mid-sized conference center.
The creation of H ealth Village has already begun. Anchored by
the hospital's large campus and a SunRail station (the area's
new commuter rail system), the central portion of this urban
health oasis is taking shape. There is a new 156,000-square-foot
medical office building that houses the Diabetes Institute, a new
235-unit apartment complex, the new Translational Research
Institute for Metabolism and Diabetes, a new 150,000-squarefoot bioscience building, new restaurants, and the new Florida
Hospital for Women, a 12-story hospital with 332 beds and 14
labor and delivery suites opening later this year. And that is just
w hat's already in the works- there will be more coming as new
partnerships are formed. The hospital is also currently targeting
companies for Health Village that work in the medical device,
biotech, pharmaceutical, health care IT, and life science fields.
So is this change, this revamped focus, the right stra tegy for
Florida Hospital? Will this idea of improving the health of an
entire community actually work? Any good organization in the
midst of industry or organizational change should be looking
toward what the future holds for its industry and others, how
it can differentiate itself, and then developing solid strategies
to get there. Florida Hospital is doing just that, and hoping
that the result will be the ability to attract top talent and key
partnerships that w ill help expand its goal of improving
population health for years to come. If Florida Hospital listens
to and addresses the needs of the community, creates jobs,
brings in top talent and top companies, then it may just
serve as a model for the future of health.
15

~NDERFUL
LIFE

A LOOK AT
THE GENEROUS
CORA BOYETT EVANS
By Nadine Avola '14MPCU

1931-at the peak of the Great Depression.
Even though, she explains, "My daddy
was very well-respected in Terra Ceia,"
money was scarce. The only bank on the
island closed, and a tidal wave hit the
island a year later, ruining the island's
vegetable crops and citrus groves with
salt water. However, her parents believed
so strongly in education that they scraped
pennies together, her brothers offered
their savings, and she won $50 from
a 4-H scholarship .

Cora Boyett Evans with her f(l/nily before WWI

Not a lot of companies can claim a strong,
100 year history. Nor can they claim
decades upon decades of commitment
and support to a school like Rollins
College. And the number of people who
could claim the same? Well, we can think
of just one. Last year, Cora Boyett Evans,
wife of the late Crummer Accounting
Professor Ross Evans, celebrated her 100th
birthday. And for Cora, who grew up
during the Great Depression and certainly
without today's modern amenities,
education made all the difference.
Through education she found a future, a
profession, love, and a lasting impact on
generations to come.
Cora was born a fourth-generation
Floridian on Terra Ceia Island in 1914, just
before the start of the First World War.
Her grandparents originally moved there
by wagon w heel in search of robust farms,
which her fa ther continued to manage as
she grew up. As the oldest of five, Cora
was the first to graduate high school in
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She attended Florida State College for
Women (now Florida State University)
in Tallahassee and graduated with a
bachelor's degree in home economics by
1935. At that time, only about 5 percent of
people her age held a college degree and
the idea of women and work was still a
bit controversial- 26 states prohibited the
employment of married women.
But, as a single woman and with a fresh
degree in hand, Cora landed her first

teaching job in Macclenny, a small town
west of Jacksonville. In her classes, the
students would learn to cook and share
the treats w ith the rest of the school. ·
Ross Evans, a fellow teacher, did not fail
to take notice. As Cora remarks, Ross
always said she "hooked him with her
cookies." She officially met him at a
basketball game, when he came up
to her and asked to escort her to the
remaining games.
Ross grew up in Lake City and remarks,
"We were, by any definition, a poor
family. I was the only one in my family
to finish high school." Also a fourthgeneration Floridian and one of five
siblings, he had a lot in common w ith
Cora, always making her laugh and
encouraging her to travel. Cora explains
that Ross always wanted to see the world,
so they went on to live in cities like New
Orleans, Atlanta, and New York- where
Ross earned his master's at Columbia.
Then, in the 1949 they settled in Winter
Park, where Cora taught home economics
at Winter Park High and Ross became
a part of Rollins family, even before the
Crummer Business School
was established.
Cora became a long-time member of
the Rollins Women's Association and
remarks, "Rollins has always been a
first-class place." True teachers at heart,
Ross and Cora wanted to give more
to students. Ross writes, "So my wife
and I have established trust funds for
the income to be used for scholarships
for students. [... )I enjoyed teaching so
much, I plan to give back everything I

A young Corn Boyett Evans

earned from that vocation." And give
back they did. Together Ross and Cora
established the A. Ross and Cora B. Evans
Scholarship to help students at Rollins
College, University of Florida, and Florida
State University. Currently, in its 40th
year at Rollins, their scholarship is aiding
multiple Rollins students, including one
Crummer student. In his autobiography
A Long Life, Ross w rites, "The read er may

get the idea that we like students. We
d o. We believe in education, and I like
teachers. I even married one."
Last yeat~ their ad opted and only son,
Howard, helped plan Cora's 100th
birthday at the historic Casa Feliz in
Winter Park with a tea party for her
closest fa mily and friends. She still loves
sharing stories, watching cooking shows,
and enjoys visits from neighbors, Rollins

friends, nieces and nephews, and from
her younger sister and son Howard. "I
have had a wonderful life," she says. Cora
reflects back and d oesn' t know why she
has been granted such a long, wonderful
life, but it seems she holds life's secret
in the advice she offers: "Stay in school
and finish your degree. Be sure to d o
som ething you love. Travel and see the
world. When you are able, give back."

2015
Crummer
Reunion
Weekend

Siemens Crummer Alumni Network with with President and CEO of Siemens USA Eric Spiegel.

18

Board of Overseers Cha ir John Race
'77 '84MBA (center) hosts a New York
CihJ Club event. In attendance were
the children of two former deans - Dean
Moses and Dean Schatz!

Beer Garden Meet-Up at the Winter Park Sidewalk
Art Festival

5 Signature Events
5 Meet-Ups
529 Attendees

Celebrate.
Connect.
Network.

1960s

In Memoriam ...
Crummer Faculty
Donald Plane passed away on August 17, 2014 at the DeLand home he shared
with his wife and best friend, Rosemary. Don was 76. Don was born to the late
Margaret and Edward Plane on July 17, 1938, in Evansville, IN. He married
Rosemary in 1961. After receiving his doctorate of business administration from
Indiana University, they moved to Colorado where Don taught at the Air Force
Academy and then at the University of Colorado. In 1984, they moved to Maitland,
FL, and Don started his tenure at the Crummer School. Don was one of the faculty
members who helped the School start using computers in the classroom and taught
many of our shidents the ins and outs of Excel. While Don dabbled in skiing and
golf, his true loves were square dancing, bridge, traveling, and spending time with
his family. In 1978, Don took his family to Kenya for a year-a treasured family
experience. The extended family has many wonderful memories of times spent
together at New Smyrna Beach. Three years ago, Don and Rosemary celebrated
· their 50th wedding anniversa1y with family and friends. Don was an active
member of First Presbyterian Church of DeLand and attended the Cashiers United
Methodist Church in North Carolina. A lifetime lover of music, Don enjoyed sirlging
irl the church choir and playing oboe. Don is survived by his wife, Rosemary, and
their three children and their families. Don's legacy lives on through his children,
grandchildren, and generations of students.

Alumni
David Bachman '65MBA
March 5, 2015

Lee Brown '76MSM
February 23, 2015

Carolyn Johnson '66MBA

Mildred Conner '71MED '76MBA

September 17, 2014

June 9, 2014

Thomas Ross '66MBA
November 23, 2014

Edmond Darville '76MSM
March 3, 2015

William Hiatt '69MBA
February 26, 2015

Gregory Tague '77MSM

June 16, 2014

Robert Wallace '69MBA
October 16, 2014

Arthur Grindle '80MSM
February 22, 2015

Millard Rice '69 '73MSM
December 30, 2014

James Sutton '80MSM
December 16, 2014

Stephen Sherman '73Mcs
November 18, 2014

Gregory Goodwin '81MSM
December 27, 2014

Jay Leffert '73 '74MSM '77MSCJ

February 22, 2015

Laura Schramm '82MSM
November 2, 2014

Mitchell McLain '74MSM
May 15, 2014

Stephen Teicher '01MBA
July 5, 2014

Dona ld Davidson '69Mcs is enjoying
retired life in Texas! He served as N uclear
weapons assembly technician from 1951
to 1953. In 1953, he graduated from the
Officer Candidate School at the United
States Air Force. From 1953 to 1956
he was a weapons assembly officer at
Sandia Base, NM. In December of 1960
he was appointed Director of New
Mexico State Personnel Department. In
1963, he relocated to Florida and was a
management analyst at Kennedy Space
Center. Donald was the prime founder
and 1st President of NASA/KSC Federal
Credit Union. After completing his
Master of Commercial Science d egree
from Crumme1~ he was recalled to active
military service in 1972 with Air Force
Data Automation Agency. Donald retired
in 1980 as Colonel.

1970s
Randall Cook '74MSM published a book
on the history of Ferrari automobiles,
titled, Bowtie Ferraris. The book
documents 71 Ferraris, street and race
cars, that at one point were powered by
the small block Chevrolet VS engine.
Randall's 1959 Chevy powered Ferrari
has been at the Winter Park Concours
several times . (photo 1)

1980s
Patricia Loret de Mola '78 'BOMBA,
CEO and president of Trad e Settlem ent,
received Rollins College's 201 4
Distinguished Alumni Award that
recognizes exceptional achievements
and positive contributions to society.
Patricia is also a member of the Board
of Trustees of Rollins College.

1990s
Brian Jagan '92MBA joined the Tampa
team of Midtown Consulting Group
(MCG) as a Principal. He will contribute
to the company's growth strategies and
initiatives in the Tampa market.
(photo 2)
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II
Brian Morri s '93 MBA has relocated
to London, England and joined Tata
Communications as vice president and
general manager of its Global Media &
Entertainment Services (GMES) business.
In this capacity Brian will lead and drive
the company's global growth efforts
by providing solutions and services for
media applications across the globe. The
business unit is focused on providing
next generation managed services that
drive efficient production, management
and distribution of digital media
assets globally.
Ca rl a Bo rso i '92 '95MBA, Vice

President of Marketing at 6SensorLabs,
received a 2014 Rollins College Service
Award. Carla is a current member of the
Rollins President's Leadership Council,
a Career Services voluntee1~ a contributor
to Candid Career videos, a current
member of the San Francisco Regional
Council, the president of the Crummer's
San Francisco City Club, a past Rollins
Fund class agent (1995-96), and a loyal
Rollins annual donor.
Greg Clenden in '98MBA is now CEO of

Heron Lawn & Pest Control. Heron has
200 employees, 18,000 customer, and eight
branches across Central Florida. Greg
joins Heron with 35-years of experience in
the lawn and pest industry. Most recently
he served as the Southeast Division
President of Orkin.
Brian T. Cook '99MBA is now the

president and chief executive officer of
North Florida Regional Medical Center
in Gainesville, FL.
22

John Mc Clure '99MBA, a member of

the United States Department of State,
has been posted to the U.S. Embassy in
Yaound e, Cameroon .

Edgar Madrigal '07MBA joined CNL
Financial Group as a Due Diligence
Manager. (photo 5)
Caro lynn '07MBA and Paul '07MBA

2000s
Pieter A. Bockweg '98 '00MBA was

appointed Executive Director of the
Miami Omni and Midtown Community
Redevelopment Agencies (CRA) by
Florida Governor Rick Scott. Under
Bockweg's leadership, the two agencies,
with a combined budget of more than
$30 million, seek to improve the two
redevelopment areas by revitalizing
dilapidated buildings and neighborhoods,
improving public infrastructure and
amenities, and enhancing the quality
of life for residents within the CRA
boundaries. (photo 3)
Antonio Muniz-Olan '00 MBA was
named one of 25 Influential Hispanics in
Central Florida by the Hispanic Chamber
of Commerce of Metro Orland o.
Nabil May '04MBA has recently joined

Power Grid Engineering (PGE) as chief
financial officer and vice president of
support services. In this role he oversees
the finance, human resources and
information technology d epartments,
and the strategic business planning
process at PGE.

Vogt welcomed their first child, a

boy nam ed Alister William Vogt, on
September 29, 2014. He is happy and
healthy, growing like a weed. Based on
w hen he was born, Carolynn and Paul
figure he will be in the Crummer Class
of 2038! (photo 6)
Tyler Doggett '04 '08MBA, managing
director at CRE Advisors, received a 201 4
Rollins College Service Award . Tyler is a
Rollins College Career Services volunteer,
a Candid Career video contributor, a past
Alumni Reunion Committee volunteer
(2009), was a member of the 2014 Alumni
Reunion Committee, a 10th Reunion Class
Challenge donor, and a loyal donor to
Rollins athletic scholarships.
Maureen McGinty '08MBA and Dan
Minervini were engaged in December, 2014.
Andrew Stee l '08MBA co-founded KC
iFund and recently launched an online
platform for real estate investing with its
funding tool, www.KCiFund.com. The KC
iFund platform allows investors to review
a diverse set of investment strategies
and choose long-term or short-term
investments with various rates of return.
Andrew is also CIO of the company.

Tania Si lvi a Calderon '03MLS '05MBA

married Axel Ulrich on June 14, 2014 in
front of family and close friends at Casa
Feliz in Winter Park, FL. (photo 4)

Ashlee Weisser '09MBA and her
husband Steven welcomed their daughte1~
Reagan Poppy Weisser, on August 6, 2014,
in Denver, CO. (photo 7)

2010s
Nancy Divita Valentine '10MBA puts
her MBA to use by becoming an Anytime
Fitness franchisee. Her new 24-hom~
ultra-clean, state-of-the-art health club is
located in Casselberry, FL.
Stephen Po li zzotto '10MBA and his wife
Hollie are pleased to announce the birth
of their daughte1~ Elsa Mae Polizzotto, on
the June 6, 2014. (photo 8)
Danie ll Robertson '06 '10MBA is now
the director of business d evelopment for
Button, Inc. (New York, NY).
C.J. Maier '11MBA was selected to
participate in Leadership Florida's 33rd
Class. A highly competitive program,
Leadership Florida's mission is to enhance

and recharge the leadership skills of
a statewid e community of committed
leaders and to educate and inspire them to
work across their strengths and diversities
for a better Florida.
Dan Miller '11MBA married Bella Slavin
in the beautiful hillsides of Tuscany, Italy,
just outside of Florence on May 10, 2014.
(photo 9)
Lucas Boyce '12MBA has been named
to the Florida A&M University Board of
Trustees. Lucas is director of business
development and legislative affairs for
the Orlando Magic basketball team and
also serves on the Orange County Library
Board of Trustees. (photo 10)

Taylor Dalton '13MBA married Spencer

Elliott of Bend, Oregon on October 4, 201 4
at the Cathedral Church of St. Luke in
Downtown Orlando. The couple resides
in New York, NY. (photo 11)
Scott Gould '13MBA and Maisa Agu iar
'13MBA are very happy to share their

engagem ent! They became a "Crummer
couple" during their EAMBA and
continue to remain close to the Crummer
community. Maisa is currently a
marketing manager for Disney and Scott
works as an investm ent real estate broker
downtown. "We are excited to celebrate
this new chapter in life and are thankful
for all the great moments together during
our time at Crummer. "
Kyle Hagemaier '13MBA married Krystle
Cipolla on January 18, 201 5 in HowieIn-The-Hills, FL. Crummer alumni and
students in attendance were Kyle's father
Joseph Hagemaier '97MBA, Tim Holter
' 14MBA, Christen Luciano, Brian Ebrecht
'14MBA, Casey Capron '07 ' 13MBA,
Elisabeth Gilbert '14MBA, and Suzy Plott
'10 '13MBA. (photo 12)
Co lin Myers '1 3M BA and his wife
Merrick welcomed their second daughter
Piper Grace Myers on April 29, 201 5.
Piper weighed in at 7 lbs, 13 oz and
was 20 inches long. She joins big sister
Peyton. Colin is also now the Manager of
Marketing- US Government at Comtech
Systems in Orlando, FL.
Brock Nicholas '13MBA was appointed
Division Manager of Lennar's home

building and community d evelopment
operations in the Orlando area, which
includes 33 communities across Orange,
Lake, Seminole, Polk, Osceola, and
Brevard counties. Brock also serves on the
board of directors of the Association of
Florida Community Developers and is the
chairman of the Boys and Girls Clubs of
Osceola County. (photo 13)
Suzy Plott '10 '13MBA relocated from
Orlando, FL to Charlotte, NC and is the

Executive MBA Assistant Director at
the McColl School of Business - Queens
University of Charlotte.
Kyan Ali '14MBA and Michael Hawkins
'14MBA were engaged on April 11, 201 4

on an Oasis of the Seas cruise. They both
work at Siemens Energy, Inc. (photo 14)
Kimberly Bruns '14MBA m arried
Matthew Conte in San Antonio, TX, on
Nov. 8, 201 4. The couple now resides
in Windermere, FL, and enjoyed a
honeymoon cruise to the Mediterranean.
(photo 15)
Zac hary Schwartz '14MBA, CFO and
co-founder of Portlight LLC, launched its
online store, goportlight. com, on March 1,
201 5. GoPortlight. com is an online store
providing consumers a selection of home,
toy, and outdoor products. Founded
in 2010, Portlight LLC has been a top
third-party merchant on the Amazon
marketplace. In addition to launching a
visually appealing and functional website,
Portlight plans to launch an innovative
mobile application by the end of the
fiscal year.
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